y del
0S

de

'ISt

semester

Social
Responsibili
ty |l

‘6c

Fundamentals
of
environmental
sustainability

‘Gc

Human Behavior
in Organizations

6¢c

N

Typology of the
Sectors: Public,
Private and Social

‘Gc

Research
Methods and
Statistics |

‘Gc

Social Computing

‘6c

Being
University
Student

N

C=Credits

an

semester

Social
Responsibili
ty I

‘6::

Manageme
nt of
Volunteering

A

Fundamental
Mathematics

‘6:

Fundamentals
of Marketing

‘GC

Organizational
Communicatio
n

‘Gc

Profession
al Elective |

‘GC

General
Electiv

‘6c

Person and
Meaning of
Life

‘Gc

3rd

semester

Water
and
Energie

‘6c

Strategic
Planning in
Socially
Responsible
Organizations

6¢c

Social
Responsibility in
Finance

‘GC

Image and
Social
Advertising

‘Gc

Public
Relations
Management in
Social
Responsibility

6c

Worksho
por
Activity |

‘ 3c
Ethic

‘9(

4th

semester

Social Psychology

‘6:

Quality of Service
in Institutions of
Social
Responsibility

‘GC

Fundamentals of
Microeconomics

‘6:

Accounting for
Nonprofit
Organizations

‘Gc

Social Responsibility
Marketing

‘6(

Natural
Resources

‘6::

Worksho
p or Activity
[}

A

Person and
Transcendenc
e

‘Gc

5th

semester

Entrepreneurshi
pand
Innovation

‘6c

Tax System for
Civil Society
Organizations

‘6c

Fundamentals of
Macroeconomics

‘GC

Research
Methods and
Statistics Il

‘GC

Standards for
Social
Responsibility and
Sustainability

‘Gc

6c¢

Profession
al Elective Il

‘GC

Classical and
Contemporary
Humanism

‘9(

6th

semester

Environm
ental
Economic

‘Gc

Diagnosis of

Social and
Community
Development
Needs

6C

Intellectua
| Property

‘6:

Planning and
Organization
of Social
Campaigns

‘Gc

Legal Normativity
for the Constitution
of a Civil Society

Organization

‘Gc

Fundraising
Techniques

‘Gc

Management

Systems for
Certification

Implementation

S

6¢

Leadership

‘6(

7th

semester

Design,
Management
and
Development

‘GCH

International
Financing

‘Gc

Management and
Transparency in
Social
Responsibility

‘GC

Business
Simulator on
Social
Responsibility

‘Gc

Marketing with
a Purpose

‘6:

6¢

Profession
al Elective Il

A

6¢

Worksho
p or Activity
LI}

~

3c

8th

semester

Prevention
and Disaster
Relief

‘Gc

Network
Management
and Cross-
Sector
‘ Partnerships

Sustainable
Marketing

‘6:

Human
Rights

‘GC

‘GC

Profession
al Elective IV

‘6c

General
Electiv
ell

A

(4

4 276 Professional Block credits™ 42 Anahuac Block credits q 45 Elective Block credits = 363 total credits

*This reference plan is a suggestion of the order in which you can take the subjects; however, you can make the necessary adjustments to best fit your study plans. In its design, the
faculty considered the complexity and progression of the subjects’ contents.

Recognition of Official Validity of Studies from the Secretariat of Public Education by Presidential Decree published in the Official Gazette of the Federation on November 26th, 1982.



